
  
    Skip to main content
  

    
  
          
        
            
  Login


  
      


  

 



  

 




  



  
      


  
    Forgot password?  


  
    
      Don’t have an account?    

    Create account  








	Technical Support
	Find My Rep
	Careers
	Log in
	My account
	Log out
	Contact


        

      

        
      Toggle navigation
    
    
      
      
        

          

                          
                [image: Sage logo]
              
            
          


          
          
                      
                
	Disciplines
	Social Sciences & Humanities	Aging & Gerontology
	Anthropology
	Arts & Humanities
	Business
	Communication & Media Studies
	Counseling & Psychotherapy
	Criminal Justice & Criminology
	Cultural Studies
	Economic & Development Studies
	Education
	Family Studies
	Gender & Sexuality Studies
	Geography, Earth & Environmental Science

	History
	Interpersonal/Domestic Violence
	Law
	Political Science & International Relations
	Psychology
	Public Affairs
	Research Methods, Statistics & Evaluation
	Religion
	Social Work
	Sociology
	Study Skills
	Vocational & Professional Studies


	Health, Life & Biomedical Sciences	Allied Health & Other Health Specialties
	Biology
	Clinical Medicine
	Health Services
	Life & Biomedical Sciences
	Nursing
	Plant & Agricultural Sciences
	Public Health
	Veterinary Medicine


	Engineering and Physical Sciences	Computing
	Engineering & Materials Science
	Mathematics, Physics & Chemistry




	Products
	Books
	Journals
	Learning Resources
	Digital Solutions for your Course
	Open Access


	Resources
	SAGE College Publishing
	Instructors
	Journal Authors/Editors/Reviewers
	Book Authors/Editors
	Societies & Associations
	Librarians
	Researchers
	Subscription Agents
	Rights and Permissions
	Booksellers
	Advertising & Promotion
	Students
	Sage Talks
	Open Access
	Technical Support


	About
	News Room
	About Us
	Careers
	Locations





            

          
           
            
              
                





Created with Sketch.
                
                
                  
                    
                      
                        
                          
                            
                            
                          
                        
                      
                    
                  
                
              
              Search

            
            
              
                
                
Created with Sketch.
                
                
                  
                    
                      
                        
                          
                            
                            
                            
                            
                          
                        
                      
                    
                  
                
              
              Cart

            
          

                      
              
                



      
  














              

                              
                




              

                          

          
                  
      
    
    

  
  

  
    
You are here


  
    
      
      Book > Textbooks > Consumer Marketing      

    

  



    
      
        
          
  
                              Create a flyer for "The Unmanageable Consumer"
                                                

      

    

    
          
        
    
      
              


Please select from the following options what you would like to be included in the flyer
 Table of Contents 


 Features/New to this edition 





Reviews available to include on your flyer
 
      This book is essential reading for anyone interested in understanding one of the most complex and multifaceted concepts of our time: the idea of the consumer. I cannot recommend it highly enough.




  
          Mark Tadajewski




              


    
      



 


 
      The Unmanageable Consumer has long been one of my favorite books in the sociology of consumption. This long overdue third edition has updated and revised the basic argument in many ways. Most importantly, it now offers a new chapter on the consumer as worker or, more generally, the prosumer. It also takes into account the fact that consumption, better hyper-consumption, is not only still with us, but if anything it is accelerating.



  
          George Ritzer




              


    
      



 


 
      The book exemplifies how social science should be: engaged, insightful, imaginative, scholarly and highly socially and politically relevant. Strongly recommended to students, academics as well as all people interested in understanding our time and themselves in an age of consumerism and false promises. This is a book that almost everyone would benefit from reading.




  
          Mats Alvesson




              


    
      



 


 
      Through ten diverse and intriguing “portraits” of the consumer, the authors have somehow combined academic rigour with topical insights and appropriately provocative challenges. In all sorts of ways, The Unmanageable Consumer is a surprising delight!




  
          Jonathon Porritt




              


    
      



 


 
      This is a remarkable and important book. The new edition updates consumer cultural studies to take into account austerity politics and the economic crisis, and the impact these have had on how we think about and experience everyday practices of shopping and consuming. The authors also build on and maintain the lively and challenging argument from the previous volumes which sees the consumer as an unstable space for a multiplicity of often contradictory responses which can unsettle the various strategies on the part of contemporary capitalism to have us buy more.



  
          Angela McRobbie




              


    
      



 


 
      Engagement with this book should certainly be encouraged across the disciplines. This is because despite the books’ social-scientific tone and academic relevance, the authors continue to balance their account of the tightly coiled interrelations of the [discussed] themes and phenomena with a pertinent yet accessible unpacking of how their complex formation is central to consumerism’s ongoing and intensified centrality to the narratives in and of our everyday lives.




  
          Peter Watt, Department of Management, York St John University




              


    
      



 


 
      It's a book that gives students the language to develop a critical understanding of the consumer. Former students of mine tell me they still use it in the professional lives nearly 20 years later!




  
          Mr John Brissenden
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    This title is also available on SAGE Knowledge, the ultimate social sciences online library. If your library doesn’t have access, ask your librarian to start a trial.
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