SAGE edge offers a robust online
environment featuring an impressive
array of FREE tools and resources
for review, study, and further
exploration, keeping both instructors
and students on the cutting edge of
teaching and learning.

Tom Altstiel | Jean Grow
Get right to the point of advertising by stressing key principles and practical information
students and working professionals can start using immediately.
Paperback ISBN: 978-1-5063-1538-6 • January 2016 •

online
resources

•

KEEP UP-TO-DATE AT RALPHEHANSON.COM!

Mass Communication
Living in a Media World, Fifth Edition
Ralph E. Hanson
Give your students the media literacy principles and critical thinking skills they need to
become smart consumers of the media.
Print + FREE Interactive eBook ISBN: 978-1-4833-9195-3 • ©2016 •

•

Dynamics of Media Writing
Adapt and Connect
Vincent F. Filak
Teach students how to write professionally for media—from traditional mass media
formats like news, public relations, and advertising to emerging digital media platforms.
Paperback ISBN: 978-1-4833-7760-5 • ©2016 •

•

•

online
resources
Titles displaying this
symbol are accompanied
by a password-protected
Instructor Teaching Site and/
or an open-access Student
Study Site. These sites
offer a variety of additional
resources available to you
and your students.
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Strategy, Copy, and Design, Fourth Edition

City/State/ZIP__________________________________________________________________________________

Advertising Creative

Address_______________________________________________________________________________________

•

Department____________________________________________________________________________________

Paperback ISBN: 978-1-4833-7958-6 • ©2016 •

SAGE offers FREE access to valuable instructor
and student resources, making the teaching and
learning experience much more effective.

Institution_____________________________________________________________________________________

Build your students’ media literacy step-by-step to make them more knowledgeable and
engaged producers and consumers of media.

Name________________________________________________________________________________________

W. James Potter

When you choose SAGE, you will get the
support of our dedicated sales and customer
service teams who are eager to help you
each step of the way. From helping you find
the right text to helping you prepare for your
course by providing access and technical
support for our online ancillaries, we’re here to
make your job easier.

Introduction to Media Literacy

Please make any corrections to your name and mailing information at (800) 818-7243.

•

or visit sagepub.com/faculty.nav for more information.

online
resources

2455 Teller Road, Thousand Oaks, CA
91320-2218, USA

Paperback ISBN: 978-1-4833-7932-6 • January 2016 •

Locate your personal sales
representative at sagepub.com/findmyrep

Help your students understand how the media operate, how they attract attention, and
how they influence us on a day-to-day basis.

SAGE texts comply with the Higher Education Opportunity Act (HEOA). Find HEOA information for each title
at sagepub.com or by emailing sageheoa@sagepub.com or calling (800) 818-7243.

W. James Potter

Canadian Customers: Please contact canadatextsales@sagepub.com. Prices displayed are in US Dollars.
Outside the US and Canada? Call: +44 (0)20-7324-8500

Eighth Edition

Monday-Friday: 6 a.m.-5 p.m. PST • Please mention priority code N16CM002 when you place your order

Media Literacy

I RELY ON
HIGH-QUALITY
SUPPLEMENTS.

I EXPECT THE
BEST SERVICE
AND AVAILABILITY.

UPDATED EDITION OF BESTSELLER!

➊ ONLINE: For FASTEST delivery, go to: sagepub.com
➋ CALL: (800) 818-7243 or (805) 499-9774

MASS COMMUNICATION

Two easy ways to order!

Visit sagepub.com TODAY and request your complimentary review copy!

COMMUNITY

COLLEGE.

sagepub.com

Request your free review copy today at sagepub.com or at 1-800-818-7243!

I WANT A PUBLISHER
THAT SUPPORTS
MY TEACHING STYLE.

I NEED STUDENT-FRIENDLY
TEXTBOOKS FOR
ALL OF MY COURSES.
SAGE is proud to offer you a wide selection of resources for
courses up and down the curriculum. Our authors bring you not
only the finest examples of scholarship and research, but also
years of in-class experience, helping to make these resources
student-friendly and accessible.

Request your complimentary review copy at sagepub.com!
PUBLIC SPEAKING

COMMUNICATION RESEARCH

INCLUDES VIDEOS OF ORIGINAL STUDENT SPEECHES!

UPDATED EDITION OF BESTSELLER!

The Public Speaking Playbook

Introducing Communication Research

Teri Kwal Gamble | Michael W. Gamble

Paths of Inquiry, Third Edition

With a focus on actively building skills, train students in the fundamentals of the public
speaking process using frequent interactive exercises that allow students to practice—and
improve—their public speaking.

Donald Treadwell

Spiral ISBN: 978-1-4522-9950-1 • ©2016 •

Paperback ISBN: 978-1-4833-7941-8 • January 2016 •

•

•

BUSINESS COMMUNICATION
Business and Professional Communication

The Law of Journalism and Mass Communication
Fourth Edition

Organized around the transition from student to professional life, this text gives your
students the tools they need to move from interview candidate to team member to leader.

Robert Trager | Susan Dente Ross | Amy Reynolds

•

UPDATED EDITION OF BESTSELLER!

NEGOTIATION & CONFLICT RESOLUTION

Connecting and Engaging, Second Edition
Autumn Edwards | Chad Edwards | Shawn T. Wahl | Scott A. Myers

• Comprehensive instructor
support materials

• Dedicated customer and
technical support

• Free, open-access student
study sites

• …AND MUCH MORE!

• Digital teaching and learning
solutions

online
resources

Introduce your students to the foundational concepts and essential skills of effective
communication with a strong emphasis on the impact of technology.

Conflict and Communication

New to this edition:

Fred E. Jandt

•• New Communication Unplugged feature offers practical tips for communicating
without the assistance of technology.

Introduce your students to important theories, key concepts, and essential research in the
study of conflict, along with practical skills for managing conflict in their daily lives.

•• New SAGE coursepacks make it easy for instructors and students to access customizable
online resources within their existing learning management system.

Paperback ISBN: 978-1-5063-0827-2 • April 2016

•

Third Edition
Victoria O’Donnell
Illustrated with contemporary examples, this updated Third Edition reflects recent
changes in the ways television is viewed across multiple devices and the impact of the
Internet on television.
Paperback ISBN: 978-1-4833-7768-1 • February 2016 •

•• Original SAGE video brings concepts to life, featuring communication skills in action,
career insights from professionals in the field, and engaging sample student speeches.

Digital Media and Innovation

Print + FREE Interactive eBook ISBN: 978-1-5063-4071-5 • January 2016 •

Richard A. Gershon

Management and Design Strategies in Communication

•

•

NONVERBAL COMMUNICATION

My Rep

•

Television Criticism

The Communication Age

• A wide selection of resources
for all of your courses

Offer students real-world, landmark cases in context, as well as scenarios from significant
cases, to help them think critically about the concepts learned.
Paperback ISBN: 978-1-5063-0341-3 • ©2016 •

INTRODUCTION TO COMMUNICATION

• Student-friendly, high-quality
textbooks

JOURNALISM & MEDIA STUDIES

Kelly M. Quintanilla | Shawn T. Wahl

•

•

INCLUDES ONLINE QUIZZES AND eFLASHCARDS!

KEYS for Workplace Excellence, Third Edition

Paperback ISBN: 978-1-5063-1552-2 • January 2016 •

SAGE is committed to bringing you:

Guide your students through the fundamentals of conducting research and presenting
research findings for scholarly, professional, news/media, and web audiences.

Contact your SAGE representative to bundle
any text with an Interactive Speech Tool:
sagepub.com/findmyrep

YouSeeU

SpeechPlanner

Recording, sharing,
and evaluating student
speech videos made
easy—for you and your
students!

Plan and prepare your
speech—one step at a time.
Bundle with any print text
for FREE!

Offer your students an in-depth look at how smart, creative companies have transformed
the business of media and telecommunications by introducing unique and highly
differentiated products and services.
Paperback ISBN: 978-1-4522-4141-8 • March 2016

Nonverbal Communication in Everyday Life
Fourth Edition
Martin S. Remland

Managing Today’s News Media

Introduce nonverbal communication in a concise and engaging format that connects
foundational concepts, current theory, and new research findings to familiar everyday
interactions.

Audience First

Paperback ISBN: 978-1-4833-7025-5 • May 2016

Samir Husni | Debora Halpern Wenger | Hank Price
Give your students practical solutions on how to cope with and adapt to the evolving
media landscape.
Paperback ISBN: 978-1-4522-9257-1 • ©2016 •

online
resources

•

•

